
Gump’s...is Gone! 
 

    I doubt there are many people in Northern California who don’t know Gump’s. This famous San 

Francisco store is synonymous with high-end home furnishings.  

   

   While Gump’s has seen big changes over the years, its devotion to exquisite craftsmanship and 

international designers and artisans has made it a San Francisco landmark for 157 years.  

 

   In 1861, Gertrude Gump and her husband established their business in the City, and were joined by 

the Gump brothers, Solomon and Gustave, who bought the enterprise and graced San Francisco with an 

expansion into mirrors and frames. Newly minted millionaires from the California Gold Rush showed 

an interest in the shop and the brothers expanded their collection of old world art and new world 

design. S & G Gump was born—and the tradition of excellence continued through almost 16 decades.  

 

   With the beginning of a new century, Solomon Gump handed over the reins to his son, Abraham 

Livingston. Soon thereafter, the San Francisco earthquake of 1906 forced A.L., as he was known, to re-

build and restock the store. He looked to the Far East for new inspiration, sending buyers to Japan and 

China to find exotic rugs, porcelain, silks, bronzes and jade.  

 

   By the 1920s, San Francisco was roaring right along with the rest of the country. Gump’s and The 

City had become intertwined—the store synonymous with San Francisco in its elegance, worldly style, 

and maverick spirit. Then in the 1950s, Gump’s broke new ground, pioneering and launching its 

catalog under the leadership of A.L.’s son, Richard Gump. Now everyone could access the inspired 

products and refined ethos that is Gump’s. It’s reach grew, and its fame grew with it. 

 

   They became a leader in direct-to-you shopping with an award winning 

catalog and website showcasing everything from exquisite jade and fresh-

water pearls to the best in 

cut crystal, tabletop design, 

and home décor. Shoppers 

around the world could 

experience the singular and 

me morable shopp ing 

exper ience that San 

Franciscans have known 

for more than 150 years. 

After all, there was only 

one Gump’s.  

 

   But, alas, Gump’s is no 

more. It survived the 1906 

San Francisco earthquake, 

but not the internet’s e-

commerce. In August, the 

store filed for bankruptcy, 

hiring liquidators while 

searching for possible 

buyers. 

 


